
Abstract 
The phrase '21st-century hotel design' inevitably has a touch of the futuristic 
about it, almost as though hotel design strides ahead and those of us who 
actually stay in hotels must somehow trv to keep up with the trends. In faet 
the exaet opposite is true, Hotels have never been so earnestly responsive to 
the Zeitgeist, How eise ean we explain the latest trends in hotel design which 
at one extreme inereasinglv blur the border between lodging, lifestvle and 
living theatre, and at the other seek to reinvent the more disereet manners, 
and style of the grand hotels of the late 19th Century? 
As with anv period, eertain fashions dominate, The growth of the spa eom-
plex sometimes ehallenges the verv definition of the word 'hotel', Similarlv 
there is emerging another subtler Strand of hotels which might be described 
as 'themed', Meanwhile, as in the last Century, a eertain type of 'luxurv' 
hotel is still primarilv determined bv how much it costs to stay there, The 
alternative arbiter to that of cost is, of course, lifestvle, Sophisticated lifestv-
le hotel design now addresses us holistieallv, engaging our senses of sight, 
hearing, smell, taste and toueh as it preeiselv ealeulates lighting, aeousties, 
aromas, refreshments and interior surfaees in order to ereate a pervasivelv 
harmonious environment, Onee this approaeh would have been the exelusive 
province of the small one-off hotel, but now ever the big ehains are emulating 
the distinetive eharaeter of individuallv designed establishments, 
21st Century Hotel highlights the latest examples of these trends and more 
as the international hotel seetor finds newer and more imaginative wavs to 
invent and reinvent itself in order to mateh the mood of the moment, A brief 
introduetion gives an outline of the latest developments in tvpes of hotel 
design, This is followed bv five themed ehapters showeasing 37 of the most 
striking reeent projeets from around the world. 
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