
Abstract 
Small and medium-sized enterprises (SMEs) often have difficulty competing 
in the global eeonomv unless they collaborate with domestic or foreign part-
ners or with public sector organizations, This book addresses the resouree 
leverage and innovation ehallenges that inereased global trade represents for 
SMEs, In doing so, it explores how SMEs ean beeome more competitive at 
home and in foreign markets as stand-alone firms or as members of supplier 
and eustomer networks. 
SMEs are turning inereasinglv to innovation as a souree of competitive ad-
vantage in order to protect their home markets and participate in expanding 
foreign markets, The contributors to this volume - leading experts in entre-
preneurship, innovation, and international business - provide in-depth cover-
age of the most eompelling issues faeing SMEs, These inelude: innovation 
as a competitive strategv, network dvnamies, ways to leverage teehnologv, 
internationalization, and the role of the public sector in helping SMEs to 
overcome resouree defieieneies, 
This comprehensive look at SMEs in the global marketplaee will be of great 
interest to aeademies who study entrepreneurship, innovation, or interna-
tional business, offieials from public sector agencies with responsibilitv for 
helping SMEs to internationalize and become more innovative, and senior 
executives of SMEs or executives of larger companies who are considering 
collaboration with SMEs, 
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